
CASE STUDY: PERFORMING ARTS CENTER

CAMPAIGN:
Performing arts center direct mail strategy

GOAL:
Increase direct mail campaign response rate

OBJECTIVES:
A local performing arts center had begun using a direct mail campaign
strategy to promote its events and grow their audience base. While their
campaign was successful, Republic Media saw opportunity to help them
improve their campaign response rate as well as optimize their budget
spend. By incorporating key customer segmentation tools, they could
drill down even further and target their message to the right audience.

SOLUTIONS:
Republic Media helped the client pinpoint the top ZIP codes in which
their patrons reside and are willing to drive from to see performances.
RepublicMedia also analyzed their database to identify key characteristics
and special interests of patrons’ demographics, in order to hyper-target
messaging to their core audience.

RESULTS:
The client’s newmailing reached the same number of households as it had
previously. After incorporating the suggested customer segmentation
tools, their response rate yielded a 44% increase.
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Advertiser: Performing Arts Center
in Scottsdale

With Republic Media’s help, a local performing arts
center in the Valley was able to dramatically increase
their direct mail campaign response rate by refining
their customer segmentation and targeting strategy.

Don’t wait for business to come to you —
contact Republic Media today!


	Email: advertising@republicmedia.com
	Name: Republic Media Advertising
	Phone: 602.444.4920


